If you are interested in getting the complete set of Short Statements, that is easy. They will be available at my site in digital format, and I will gladly send prints to interested people for postage only
Mail-ART on wikipedia
(the definition on Wikipedia is evolving over the years. A few ‘old-time’ networkers made a new text that is now online….)

Mail art is a worldwide cultural movement that began in the early 1960s and involves sending visual art (but also music, sound art, poetry, etc.) through the international postal system. Mail Art is also known as Postal Art or Correspondence Art. The term networking is often used to describe Mail Art activities, based on the principles of barter and equal one-to-one collaboration.

After a peak in popularity in the late 1980s and early 1990s, the Mail Art phenomenon has gradually migrated to the Internet, whose “social networks” were largely anticipated and predicted by the interactive processes of postal collaborations. Nevertheless, Mail Art is still practiced in the new Millennium by a loose planetary community involving thousands of mail artists from the most varied backgrounds.

"Out of the reasonable assumption that the commercial gallery system is limited and perhaps corrupt, many artists emerging in the 1970s and 1980s around the world decided it would be more feasible to exhibit their work not through galleries and ancillary museums but through the postal system, especially if they lived in areas where galleries and other artists were scarce. For the production of imagery, they drew often upon xerography (photocopying) and the earlier technology of rubber stamps. They would also announce exhibitions in venues previously devoid of art, such as city halls in remote parts of the world, ideally accepting everything submitted and issuing a catalog with names, usually accompanied by addresses and selected reproductions. While such work had little impact upon commercial galleries (and the "art magazines" dependent upon galleries' ads), one result was a thriving alternative culture, calling itself "The Eternal Network", as intensely interested in itself as serious artists have always been."[1]
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(
TAM-PUBLICATIONS
P.O. Box 1055
4801 BB Breda, Nederland

URL: www.iuma.org 
e-mail: info@iuoma.org 
© 2011 – afdruk 26th MARCH 2011
MAIL-ART
SHORT STATEMENTS ABOUT MAIL-ART BY RUUD JANSSEN
6th Generation in Mail-Art
[image: image1.jpg]



6TH GENERATION
One of the previous brochures was written about the 5 generations in Mail-Art. I predicted a 6th generation would come soon. This brochure explains what in my eyes is this 6th generation
Of course there is also the zero generation. Artists that already used the mail system for communication, art & play (Marcel Duchamp, Van Gogh maybe?) where individual artists were in contact with other artists through the mail in a creative way on a one-to-one basis. 
In the previous brochure only the 5 generations were mentioned.. I give here a short overview and explain what I think is the new 6th generation that is joining the network.
First generation
The first generation; Ray Johnson who started in the NYCS with a selective group he choose to write to and asked them to play the game with him.
second generation
The second generation in the 60's - 70's when FLUXUS joined up and a selective group experimented with the mail system.  
To which GENERATION of Mail-Artists do you belong? If by reading this brochure you have reached to a conclusion, just let me know!
THIRD GEneration
The third generation where mail art rapidly grew in 70's - 80's because of the exhibitions and publications within the mail art network that spread the news to newcomers. The address lists of the projects opened the doors to others. Some long time projects like TAM-Rubberstamp Archive (Ruud Janssen) and Brain Cell (Ryosuke Cohen) started here and are still alive today (2011)
fourth generation
The fourth generation, after the congress in 1986 organized by H.R. Fricker and Günther Ruch from Switzerland, where the mail art population grew into a very large group. Every networker only knows his selective group with whom he/she is in contact. An enormous wealth of projects and publications are made in the end of the 80's and the beginning of the 90's. The end of the 80's and the beginning 90's was also the gradual beginning of….
fifth GEneraTion

The fifth generation, where communication was done with the use of computers. Mark Bloch (USA), Charles François (Belgium) and Ruud Janssen (in the Netherlands) already were working with BBS's to send out electronic mail. One of the congresses in the DNC-year 1992 was done by Charles and me with a session of computer-congresses where we exchanged our thoughts without meeting. Our computers were our tools. In 1991 there was also the first networking-project REFLUX that uses the then elite system of internet, but in 1994 till now the internet became a real option to communicate for the 'wealthy' countries.
sixth generation

While older generation Mail-Artists started to leave the network in the beginning of the new century (2000) because the ‘snail Mail-Art’ became less with this electronic communication possibilities, the sixth generation started to move in.  The 5th generation had produced websites (1995), blogs (2004), and even their own social networks (2009) like IUOMA, Open Fluxus, And Art Detox. Artists and art-interested people discovered these online communities and learned online that there is an analogue network out there where artists communicate straight from artist to artist. They explore the online communities and start from the digital world investigating the analogue network. Projects are started online and cause the flow of tradition mail. 
The difference between the 5th and the 6th generation is where you learned about Mail-Art. The 5th generation moved from analogue and integrated the digital world. The 6th generation moved from the digital world into the traditional snail-mail system by the postal workers.
Is this the last generation to come, or will there be new developments? 
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